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A min-price matrix method to solve mix product-set pricing problem

WAN Fu-cai*'*, WANG Wei

( 1.Research Center of Information and Control, Dalian University of Technology. Dalian 116024, China;

2.College of Information Engineering, Shenyang University, Shenyang 110044, China )

Abstract: Through interaction with online consumers, e-commerce websites can gather data
reflecting consumer's preferences. Such data allows significant revenue increase through strategic
price setting via sophisticated analytical tools. Based on the description of mix product-set pricing, a
min-matrix method is proposed to solve this problem. The complexity analysis results show that the
proposed algorithm has less time complexity. Optimal solution of the given example shows that this
method is effective for the mix product-set pricing, and the given method has important value for

application in practice.
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